
70 | P a g e  

 

 IJRTS Journal of Research | 2347-6117 | Volume 22 | Issue 01 | Version 1.4 | Jan-Jun 2022   

UTILIZATION OF SOCIAL MEDIA PLATFORMS IN POLITICAL 

MARKETING 

Meenu Boora 

Open Researcher (Commerce), Hansi, Hisar, Haryana, India 

      Email ID: eenuboora153@gmail.com 

 

 

 

Abstract 

The emergence of the internet led to an increase in the 

arranged population of the globe. When it comes to 

sharing information in today's competitive market, 

social media platforms like Facebook and Twitter play 

a critical role since they allow a larger audience better 

access to data, allow for more open discussion, and 

allow for more coordinated action. A wide spectrum of 

participants, including celebrities, activists and non-

governmental organisations, government entities, 

legislators, software developers, and more, are 

involved in the online media platform. The use of 

social media in the political experience of young 

people is on the rise in sociology of youth and politics. 

In the current political climate in India, there is a true, 

visible, and quick shift. 

When it comes to delivering information, social media 

is ideal because it can be used to reach a large 

audience quickly and easily. This article's goal is to 

explore the impact of social media on the marketing of 

the Indian political system in light of current 

developments. Indian ideological groups and their top 

executives are analysing social media as a marketing 

tool to get out to the general population, and there is 

no doubt in saying this. As India's young population 

has expanded, social media has become more 

prominent because they are the most internet-

dependent people in the country. In addition, the 

article addresses the topic of the rise of social media 

and the youth in India, as well as the impact they have 

on the political atmosphere. 
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Introduction 

Social media is a reflection of the world and is 

all about having interactions, by permitting clients to 

take part in, talk about on, and produce content as a 

strategy for communicating with their social chart, 

different clients, and the overall population, online 

media or social media platform works with the 

intuitive web. Social media has evolved as a key 

instrument for individuals to discuss concerns of daily 

life as well as topics of national importance. Facebook, 
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Twitter, and YouTube are not only internet 

breakthroughs in the twenty-first century, but they are 

also rapidly developing as influencers and opinion 

producers (Kaur et al., 2013). 

Web-based media is an intelligent innovation 

that permits the creation or sharing/trade of data, 

thoughts, vocation interests, and different types of 

articulation by means of virtual networks a lot. While 

difficulties to the meaning of web-based media emerge 

because of the wide assortment of independent and 

underlying online media benefits presently accessible, 

There are some normal elements in social media 

platform:  

1. Online media are intuitive advances that 

permit the creation or sharing/trade of data, 

thoughts, profession interests, and different 

types of articulation by means of virtual 

networks a lot. 

2. The essence of social media is user-created 

content, such as text posts or comments, 

digital photographs or videos, and data 

generated via all online interactions. 

3. Users create service-specific profiles for the 

website or app, which is something the social-

media provider, builds and maintains. 

4. Social media leads to the increase of online 

social networks by integrating a user's profile 

with other people or groups. 

Clients for the most part use online 

administrations on their Desktops and 

workstations to get to web-based media 

administrations, or, in all likelihood download 

administrations that would give web-based media 

elements to their cell phones (e.g., PDAs and 

tablets). People, people group, and associations 

can share, co-make, examine, partake in, and alter 

client created or peer content posted on the web 

while clients draw in with these electronic 

administrations. 

Different social-media platforms:  

Facebook, Tik-Tok, WeChat, Instagram, 

Twitter, Tumblr, and LinkedIn are the absolute most 

famous person to person communication sites, with 

more than 100 million enlisted individuals. YouTube, 

QQ, Quora, Telegram, WhatsApp, LINE, Snap-chat, 

Pinterest, MS. group, and others are instances of 

noticeable stages that are regularly alluded to as online 

media administrations, contingent upon translation. 

Difference between social media and traditional 

media: 

Traditional media or Conventional media 

(e.g., print magazines and papers, just as TV and radio 

stations) varies from web-based media stages in 

various viewpoints, including quality reach, 

recurrence, convenience, quickness, and lastingness. 

Moreover, online media stages utilize an interactional 

transmission framework, which implies they give data 

from many sources to numerous beneficiaries, while 

ordinary news sources utilize a mono rationale 

transmission model (i.e., one source to numerous 

collectors). A paper, for instance, is disseminated to 

countless endorsers, while a radio broadcast circulates 

a similar programming to an entire city. Since the fast 

development of the Internet, advanced media or 

computerized manner of speaking can be utilized to 

depict or distinguish a culture. For specialists, 

inspecting how manner of speaking exists in the 

computerized world has become a basic new 

movement. 

As per Wikipedia online media use has a wide 

assortment of advantageous and unfortunate results, as 

indicated by onlookers. Partnerships, business 

visionaries, non-benefit associations, backing 

gatherings, ideological groups, and governments can 

utilize online media to work on a person's feeling of 

association with physical or computerized gatherings 

of people, and it very well may be a powerful 

correspondence (or promoting) device for enterprises, 

business people, non-benefit associations, support 
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gatherings, ideological groups, and governments. 

Eyewitnesses have likewise seen an expansion in the 

utilization of online media by friendly developments to 

convey and coordinate during seasons of political 

choppiness. 

Objective of the study: 

➢ The fundamental target of this current 

examination is to acquire an understanding of 

utilization of online media /social media 

platform in Indian politics and its marketing 

environment. 

Analysis and Discussions 

The effect of social media or web-based media on 

political advertising:  

Web-based media has influenced many pieces 

of our lives, including instruction, culture, 

organization, showcasing, organizations, and 

legislative issues, News, commitment, learning, and 

promoting, collaboration every one of the fragments 

are influenced by the web-based media in this day and 

age. Online media has created as a political stage. 

Different ideological groups and their chiefs tweet or 

give reports on significant occasions all through the 

world, and the data spreads quickly by means of the 

organizations in manners never seen. It assists people 

with conveying all the more regularly. 

People in distant towns, nations, and continents may 

easily communicate with one another. It also provides 

an opportunity to learn about various cultures and 

share ideas. 

Social media has also played an important role in 

promoting learning that start getting to web-based 

media stages at a youthful age further develops early 

relational abilities and become more proficient overall? 

The force design of promoting has changed. Through 

online media associations are turning out to be more 

client/customer driven. They can decide the market's 

requests from the actual market. 

Use of social media in political marketing: 

In politics, web-based media's 

conspicuousness and job as an essential promoting 

apparatus is turning out to be progressively significant 

and unavoidable. All the more explicitly, it has become 

the simple technique for political correspondence, and 

it's performed exceptionally effective in producing 

aggregate activity in friendly developments with 

respectable destinations. Howard et al. (2011) 

investigated how online media is utilized as promoting 

instrument, Twitter was utilized to assemble 

individuals, while Face-book was utilized to fabricate, 

oversee, and sustain an informal community, while 

YouTube and other video-arranged interpersonal 

organization locales allowed common resident news-

casting that broadcast news across all limits. 

Social Media and Indian Politics: 

Which job do web-based media play in the 

politics of a popularity based country like India? With 

so much 'whiz' around online media and as more 

youngsters go along with it, ideological groups have 

immediately acknowledged its importance. Everybody 

is recognizing this sensible and positive vehicle for 

associating with the overall population and enrolling 

their interest, bringing about further developed 

correspondence. Indian leaders, youthful and old, have 

started to feel the impacts of online media recently. 

Pretty much every ideological group currently utilizes 

online media to speak with people in general. Political 

missions are considerably more than basically stickers 

and flags for government officials to contact their 

electors. Advertisements, blog articles, and many 

tweets have large amounts of the new political field. 

Politicians may now consistently communicate their 

message through innumerable promotions, witness 

moment reactions to their demonstrations by means of 

Face-book or Twitter, and draw in with individuals 

through web-based media (Foley, 2013). 

Most famous informal organizations worldwide as 

of July 2021, positioned by number of dynamic 

clients 
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(Source: Statista Research Department, Aug 2, 2021) 

Another political discussion arises because of social-

media. It moves the force of political message away 

from the traditional press and on to the shared public 

discourse. The best sort convincing is verbal promoting 

a reference from somebody you trust, and online media 

creates many components of trust dependent on 

associations 

The sixteenth general political decision in India was 

held in nine states during April and May. It was 

positively quite possibly the most profoundly expected 

races in ongoing history. It was credited to the 

changing political scene in India. The utilization of 

online media in foreseeing which party would win the 

most seats was urgent. The Internet and Mobile 

Association of India distributed an intriguing report 

with regards to (April 2013 IAMAI). IAMAI was 

additionally upheld in this investigation either by 

Mumbai-based Iris Knowledge Foundation. They 

found that Face-book clients impacted the political race 

results in 160 of India's 543 seats. The youths of India 

are the significant purpose for this. Agreeing the 

examination, a big part of the populace younger than 

25, and 65 percent is younger than 35. This age bunch 

is either in school or working by a large number of 

associations. (IT partnerships, BPOs, research 

gatherings, and business visionaries, for instance, every 

single authoritative element) Their chaotic timetable 

has made a virtual hindrance among radio and TV. 

This is particularly obvious when procuring or trading 

data. The adolescents are dependent on utilizing 

innovation and, for example, being ready for action on 

recent developments and subjects. Workstations, PCs, 

and the most well-known organization associated cell 

phones may all be utilized to accomplish this degree of 

network. As of late, two significant public gatherings 

in India, the Indian National Congress and the Bhartiya 

Janata Party, have occupied with an online political 

struggle. Control is forcefully sent against one another 

on the World Wide Web. Each stage is being utilized 

to wage a political word war. One tweet prompts a 

speedy response from another. The most notable tweets 

from the two sides were the BJP's naming to Rahul 

Gandhi as "Pappu" and the Congress' alluding to Sh. 

Narendra Modi as "Feku" Both sides endeavor to 

dispose of their accomplishments while featuring their 

adversaries' disappointments and slip-ups. The two 

sides guarantee to have a sizable after. 

Political parties currently have their own websites, 

something that was unheard of a few years ago, and 

many of them even connect with people through other 

social media platforms. Each ideological group 

presently has its own site, and pioneers are dynamic 

via online media, giving residents the appearance that 

they are in impact. It is no longer necessary to schedule 

gatherings or wait for them to participate. At the touch 

of a button, the leaders are visible. Rahul Gandhi, the 

Congress party's vice president and one of India's 

youth stars, has engaged with the population using 

virtually major social media platform beyond personal 

interaction. He has used social media networking sites 

to communicate with individuals and both famous 

people and ordinary people. He also has a blog to share 

https://www.statista.com/aboutus/our-research-commitment
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his thoughts with others. The most of Bhartiya Janata 

Party (BJP) and Congress party leaders have their own 

blogs. Prime Minister Sh. Narendra Modi, has 

interacted with masses across various social media 

platforms at different proposes like elections and 

political functions or to raise issues or spread message 

to the citizens. 

https://www.statista.com/statistics/272014/global-

social-networks-ranked-by-number-of-users/ 

Conclusion 

Social media has emerged as an important 

tool for interacting with the masses. It has not only 

being used by the youths but every facet of society is 

affected by it .in Indian politics has also felt the 

importance of social media in a great manner. 

Politician now days are using social media such as face 

book, tweeter, YouTube, and much more to 

communicate with the masses. With the increasing use 

of social media political parties may purely be 

dependent on the social media platforms in future. 

Limitations 

Though every effort has been made to conduct 

the present study in unbiased and effective manner but 

still study has constraints like scarcity of time, 

resources and space. Moreover, the study has an issue 

of not having primary data, which can be addressed in 

further studies.  

RÉFÉRENCIAS 

[1] Foley, M.F. (2010), “Facing social media's 

growing impact on politics” available at: 

http://articles.philly.com/2013-04-

06/news/38329652_1/social-media-facebook-

pagefox-news (accessed 27 July 2013 

[2] Foulger, M.(2013), “Social media’s role in the 

2012 US election: Obama breaks Twitter 

[3] Howard, P.N. and Hussain, M. M. (2011), 

The Upheavals in Egypt and Tunisia: The 

Role of Digital Media. Journal of Democracy. 

Vol 22(3), pp. 35-48. 

[4] https://cms.iamai.in/Content/ResearchPapers/

489d021f-bc32-4c76-87e5-dcb28dfde47e.pdf 

[5] https://en.wikipedia.org/wiki/Social_media 

[6] https://www.statista.com/statistics/272014/glo

bal-social-networks-ranked-by-number-of-

users/ 

[7] Kaplan, A. M. and Haenlein M. (2010), 

"Users of the world, unite! The challenges and 

[8] Kaur S., Kaur M. (2013), “Impact of Social 

Media on Politics”, GIAN JYOTI E-

JOURNAL, Vol. 3, Issue 4.  

[9] Opportunities of social media", Business 

Horizons Vol. 53 No. 1, p. 61. 

[10] records”, Posted in the News & Events parent 

Category on November 7, 2012, 

[11] www.businesstoday.in/lok-sabha-election 

https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/

