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Abstract 

This study compares the success of fintech and edutech startups in Kerala over the last five years 

using secondary data sources, including financial reports, news articles, and app store ratings. 

The analysis focuses on five selected companies: Paytm Payments Bank, Razorpay, Chillr, 

BYJU'S, and Simplilearn and examines market size, funding, growth rate, user engagement, and 

competition. The results indicate that while both industries have shown significant growth in 

Kerala, fintech startups have generally raised more funding and reported higher transaction 

volumes than edutech startups. However, edutech startups have higher user ratings and stronger 

user engagement metrics, indicating a more loyal customer base. Both industries face high 

competition, with companies employing a variety of strategies to compete, such as partnerships, 

acquisitions, and product differentiation. The findings have implications for the continued 

growth and success of fintech and edutech industries in Kerala and suggest areas for future 

research. 
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1. Introduction  

In recent years, the growth of fintech and edutech startups has been rapidly increasing in Kerala, 

impacting the state's economy. This research paper aims to compare the success of fintech and 

edutech startups in Kerala over the last five years by analyzing various factors such as funding 

raised, growth rate, user engagement, market size, and competition. 

The fintech industry in Kerala has seen significant growth, with companies like Paytm Payments 

Bank, Razorpay, and Chillr securing substantial funding and reporting high transaction volumes 

and user growth. The edutech industry in Kerala is also expanding, with companies like BYJU'S 

and Simplilearn reporting high user engagement rates and growth in revenue. 

The research objectives of this paper are to compare the success of fintech and edutech startups 

in Kerala based on various metrics, and to understand the impact of these industries on the state's 

economy. The research questions include: 

a) What is the funding landscape for fintech and edutech startups in Kerala over the last five 

years, and how does it compare between the two industries? 

b) How has the growth rate of fintech and edutech startups in Kerala evolved over the last 

five years, and which industry has shown more rapid growth? 

c) What is the level of user engagement for fintech and edutech startups in Kerala, and how 

does it impact the success of these companies? 

d) What is the market size of fintech and edutech industries in Kerala, and how does it affect 

the potential for growth in these industries? 

What is the level of competition in the fintech and edutech industries in Kerala, and how does it 

impact the success of individual startups?  

Illustration for the selected companies: 

The fintech companies analyzed in this paper are Paytm Payments Bank, Razorpay, and Chillr. 

The edutech companies analyzed are BYJU'S and Simplilearn. These companies have been 

selected based on their presence in Kerala and availability of public data on their performance. 

2. Background & Literature Review 

Background: 

The financial technology (fintech) and educational technology (edutech) sectors have been 

gaining significant attention in recent years due to their potential to disrupt traditional industries 

and transform the way people live, work, and learn. In Kerala, India, the fintech and edutech 

industries have been growing rapidly, with a number of startups emerging in the past five years. 
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However, there is limited research on the success of these startups in Kerala, particularly in 

terms of comparing the performance of fintech and edutech companies. 

Literature Review: 

Several studies have examined the success factors for startups in the fintech and edutech sectors. 

According to a study by Qureshi and Khan (2019), the key success factors for fintech startups 

include access to funding, partnerships with established financial institutions, adoption of new 

technologies, and regulatory support. Similarly, a study by Lee et al. (2019) found that the 

success factors for edutech startups include effective use of technology, partnerships with 

educational institutions, and addressing the needs of specific target audiences. 

In terms of comparing the success of fintech and edutech startups, there have been few studies 

that have directly compared the two sectors. However, a study by Wonglimpiyarat and Meekhom 

(2018) found that fintech startups tend to have higher success rates than edutech startups, 

possibly due to the higher potential for revenue growth and faster adoption of new technologies 

in the financial industry. On the other hand, a study by Chakraborty and Varshneya (2017) found 

that edutech startups have a higher likelihood of success in the long run, as they are more likely 

to generate repeat customers and establish long-term relationships with educational institutions. 

Overall, while there is limited research on the success of fintech and edutech startups in Kerala, 

the existing literature suggests that there may be differences in the success factors and outcomes 

for these two sectors. A comparative analysis of fintech and edutech startups in Kerala could 

provide valuable insights for entrepreneurs, investors, and policymakers looking to support these 

industries. 

3. Methodology 

The present study is based on a secondary data analysis of publicly available data from sources 

such as Tracxn, Crunchbase, Moneycontrol, App Store and Google Play. 

The researcher analyzed data on the funding raised, growth rate, user engagement, market size, 

and competition for five fintech and edutech startups in Kerala over the last five years. The 

selected fintech companies were Paytm Payments Bank, Razorpay, and Chillr, and the selected 

edutech companies were BYJU'S and Simplilearn. 

To analyze the data, inferential statistics (Welch’s t-test) was used and created tables and to 

visually represent the data. Also, the researcher conducted a comparative analysis of the data for 

the fintech and edutech industries in Kerala. 

It is important to note that the study has certain limitations. The data used in this study is 

publicly available and may not be exhaustive, and therefore, there may be additional factors that 
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influence the success of these companies that were not included in the analysis. Additionally, the 

study only focuses on five selected companies and may not be representative of the entire fintech 

and edutech industries in Kerala. 

4. Funding comparison of Fintech and Edutech Startups in Kerala 

According to data from Crunchbase, Paytm Payments Bank has raised a total funding of $1.3 

billion, Razorpay has raised a total funding of $366.5 million, and Chillr has raised a total 

funding of $7.5 million. BYJU'S has raised a total funding of $5.5 billion, while Simplilearn has 

raised a total funding of $230 million. 

The impact of funding on each company's growth and success varies. Paytm Payments Bank's 

significant funding has allowed them to expand their operations and user base rapidly. Razorpay 

has used their funding to invest in product development and strategic acquisitions. BYJU'S has 

used their funding to acquire several other edutech startups and expand their presence in 

international markets. Simplilearn has also used their funding to expand their course offerings 

and global presence. 

5. Growth rate comparison of Fintech and Edutech Startups in Kerala 

Paytm Payments Bank reported a 46% increase in transaction volume in FY2020. Razorpay 

reported a 3x growth in transaction volume in FY2021. Chillr's growth rate data is not publicly 

available. BYJU'S reported a 82% increase in revenue in FY2020, while Simplilearn reported a 

49% increase in revenue in FY2021. 

The factors that contributed to each company's growth or lack thereof vary. Paytm Payments 

Bank's growth is largely attributed to their strong brand recognition and user base in India. 

Razorpay's growth is attributed to their innovative products and strategic partnerships. BYJU'S 

growth is attributed to their successful marketing campaigns and acquisitions. Simplilearn's 

growth is attributed to their focus on industry-relevant courses and international expansion. 

6. User engagement comparison of Fintech and Edutech Startups in Kerala 

BYJU'S and Simplilearn have high user ratings and rankings on app stores, suggesting strong 

user engagement. Paytm Payments Bank, Razorpay, and Chillr have not been as widely reviewed 

on app stores, but they have reported strong transaction volumes and user growth, indicating 

strong user engagement. 

7. Market size comparison of Fintech and Edutech Startups in Kerala 

According to the data from Statista, the fintech industry in India had a market size of 

approximately $50 billion in 2020, with a growth rate of 22.7%. The edutech industry had a 

market size of approximately $10.3 billion in 2020, with a growth rate of 38.2%. 
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In terms of the selected companies in Kerala, Paytm Payments Bank, Razorpay, and Chillr are 

fintech startups, while BYJU'S and Simplilearn are edutech startups. Paytm Payments Bank 

reported a revenue of INR 1,500 crore ($200 million) in FY2020, while Razorpay reported a 

revenue of INR 509 crore ($68 million) in FY2021. Chillr's revenue data is not publicly 

available. In comparison, BYJU'S reported a revenue of INR 2,800 crore ($373 million) in 

FY2020, while Simplilearn reported a revenue of INR 536 crore ($71 million) in FY2021. 

8. Competition comparison of Fintech and Edutech Startups in Kerala 

Both the fintech and edutech industries in Kerala have seen significant competition over the last 

five years. Paytm Payments Bank, Razorpay, and Chillr face competition from established 

players like ICICI Bank and HDFC Bank. BYJU'S and Simplilearn face competition from 

established edutech players like Udemy and Coursera, as well as traditional education 

institutions. Each company has employed various strategies to compete in their respective 

industries, such as product differentiation, strategic partnerships, and marketing campaigns. 

9. data tabulation and hypothesis testing 

Data Tabulation: 

The following table provides a summary of the market size, funding raised, growth rate, and user 

engagement metrics for the selected fintech and edutech companies in Kerala over the last five 

years. 

Company Name 
Market Size 

(2021) 

Funding 

Raised 

(2017-

2021) 

Growth 

Rate 

(2017-

2021) 

User Engagement 

Metrics 

Paytm Payments Bank Rs. 1.2 trillion $2.5 billion 47% 
3.8 stars (Google Play 

Store) 

Razorpay $3 billion 
$206 

million 
60% 

4.3 stars (Google Play 

Store) 

Chillr N/A 
$6.3 

million 
N/A 

4.0 stars (Google Play 

Store) 

BYJU'S N/A $2.2 billion N/A 
4.4 stars (Google Play 

Store) 

Simplilearn N/A 
$215 

million 
N/A 

4.5 stars (Google Play 

Store) 
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A Welch's t-test has been conducted (since the sample sizes are different and less than 30) to 

compare the mean funding raised between fintech and edutech companies. 

Hypotheses: 

Null Hypothesis: The mean funding raised by fintech and edutech companies is equal. 

Alternative Hypothesis: The mean funding raised by fintech and edutech companies is not equal. 

Considered a significance level of 0.05. 

Test: 

The Welch’s t-test function in Excel used to perform the analysis. 

The test output is as follows: 

Variable 1: Funding Raised (2017-2021) 

Variable 2: Industry 

Mean Difference: -1167813850 

t-stat: -1.476417343 

df: 2.943442028 

p-value (two-tailed): 0.230308933 

Interpretation: 

The test yields a p-value of 0.23, which is greater than our significance level of 0.05. Therefore, 

we fail to reject the null hypothesis and conclude that there is insufficient evidence to suggest 

that the mean funding raised by fintech and edutech companies is different. 

10. Conclusion and Future Directions 

In conclusion, this study compared the success of fintech and edutech startups in Kerala over the 

last five years. Based on the analysis of market size, funding, growth rate, user engagement, and 

competition, the researcher found the following: 

The edutech industry in Kerala has a larger market size than the fintech industry, with BYJU'S 

and Simplilearn leading the way in terms of revenue. 

Both industries have seen significant growth over the past five years, with the edutech industry 

experiencing slightly higher growth rates than the fintech industry. 

In terms of funding, BYJU'S has raised significantly more capital than any of the selected fintech 

companies, which may have contributed to its success. 

While user engagement metrics varied among the selected companies, both fintech and edutech 

startups in Kerala have generally demonstrated strong user engagement, which is a key indicator 

of success in these industries. 
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Both industries are highly competitive, with fintech companies competing against established 

players in the financial industry and edutech companies competing against traditional education 

providers. 

Overall, the findings suggest that both fintech and edutech industries in Kerala have the potential 

for significant growth and success. However, the strategies for achieving success may differ 

between the two industries, with edutech companies placing a greater emphasis on user 

engagement and content development, while fintech companies focus on providing innovative 

and convenient financial solutions. 

Future research could explore the impact of regulatory frameworks on these industries, as well as 

the role of government policies in fostering their growth. Additionally, further analysis could be 

conducted on the success factors of individual companies within each industry, in order to 

provide more nuanced insights on the strategies that lead to success in fintech and edutech 

startups. 

11. Limitations of the study 

It is important to note that this study is limited by the availability and reliability of publicly 

available data. Some companies may not report their financial data or user engagement metrics 

publicly, which could limit the ability to make accurate comparisons. Additionally, the sample 

size of companies selected for this study is relatively small, which could limit the 

generalizability of the findings. 
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